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CORE-1

Financial Accounting
The objective of this paper is to help students to acquire conceptual knowledge

of financial accounting and to impart skills for recording various kinds of business

transactions.
CORE-2

BUSINESS LAW
The objective of the course is to impart basic knowledge of the important

business laws along with relevant case laws.

CORE-3
COST ACCOUNTING

To acquaint the students with basic concepts used in cost accounting, various

methods involved in cost
ascertainment.

CORE-4

CORPORATE LAWS
The objective of the course is to impart basic knowledge of the provisions of the Companies Act,

2013 and the Depositories Act, 1996. Case studies involving issues incorporate laws are required to

be discussed.

CORE-5

CORPORATE ACCOUNTING
To help the students to acquire the conceptual knowledge of the corporate

accounting and to learn the techniques of preparing the financial statements.

CORE-6

INCOME TAX LAW AND PRACTICE
To provide basic knowledge and equip students with the application of principles and provisions of

Income Tax Act 1961.

CORE-7
MANAGEMENT PRINCIPLES &APPLICATIONS



The objective of the course is to provide the student with an understanding of basic management

concepts, principles and practicos

CORE-8

GST & INDIRECT TAX

The objective is to equip students with the principles
which is, implemente
acqu

and provisions of Goods and Services Tax p
d from 2017 under the notion of One Nation, One Tax and One Market and to
aint students with basic provisions of GST Law and basic working

knowledge.

CORE-9

FUNDAMENTALS OF

DATA MANAGEMENT

CORE-10

FUNDAMENTALS OF DATA MANAGEMENT

To acquaint the students with basic concepts of management accounting, and
basic understanding of tools and techniques used for managerial decision

making.
DSE-2
B:MERCHANT BANKING AND FINANCIAL SERVICES

To enable the students to understand the basic knowledge

about the financial

services available in India.

DSE-3

C:CONSUMER AFFAIRS AND CONSUMER CARE

This paper seeks to familiar rise the students with of their rights as a consumer,
the social framework of consumer rights and legal framework of protecting consumer rights.
DSE-4

BUSINESS RESEARCH METHODS AND PROJECT WQORK

BUSINESS RESEARCH METHODS AND PROJECT WORK

GE-1

MICRO ECONOMICS

the course is to acquaint the students with the concepts of

micro-



economics dealing with consumer behavior.

GE-2
Macro & Indian

Economy

The course aims at providing the student with knowledge of basic concepts of the
macro economics. The m

odern tools of macro-economi
framework is elaborated,

¢ analysis are discussed and the policy
including the open economy,

GE-3

BUSINESS STATISTICS

The objective of this course is to familiarize students with the basic statistical
Tools used for Mmanagerial decision~making,

GE-4
PRINCIPLES OF MARKETING

The objective of this course is to provide basic knowledge of concepts, principles,

tools and techniques of marketing.
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